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FC
117 

ފެކލަްޓީ އފޮް އޑެޔިުކޝޭަންގެ އޑެްވާނސްޑްް ޑޕިލްޮމާ އނިް ސެކަނޑްަރީ 
  ޓޗީިންގ ކހޯުގެ ފީ ފސާްކުރުން

4  

FC
118 

ން ލައިބރްަރީ އެނޑްް އނިފްޮމޝޭަން ފެކލަްޓީ އފޮް އާރޓސްްގެ ޑޕިލްޮމާ އި
 ސާރވސިސަް ކހޯުގެ ފީ ފސާްކުރނުް

5  

FC
119 

.އސެް މުވައޒްފަުންގެ ދތަުރާއި ބހެޭގޮތނުް މޝަްވަރާކރުުން .ޓީ .އޗެް   5  އފެް

FC
120 

ފެކލަްޓީ އފޮް އާރޓސްްއިން ހުށހަޅަފާައިވާ ކޮނސްލަްޓަނސްީއާ ބހެޭގޮތުން 
  ގޮތުން ގޮތއެް ނނިްމުންއާ ގޅުޭ 87ފިނޭނސްް ކޮމިޓީގެ ނިންމނުް 

6  

FC
121 

ފެކލަްޓީ އފޮް އޑެޔިުކޝޭަންގެ ޑޕިލްޮމާ އިން ސޕްޝެލަް އޑެޔިުކޝޭަން ކޔިަވާ 
ދަރިވރަުން އިނޑްޔިާގެ ބެންގލަޫރށަް ކރުާ ދަތރުުގެ ޓިކެޓް އދަި ޚަރދަު 

  ހަމަޖެއސްުން
6  

FC
122 

އނިް މރެނިް  4ސެންޓަރ ފރޮ މެރިޓައިމް ސޓްޑަީޒްގެ ސެޓފްިކެޓް 
  ޕަރޝޭަނސްް ކހޯުގެ ފީ ފސާްކުރނުް އޮ

6 

FC
123 

ފެކލަްޓީ އފޮް ހސޮޕްިޓލެިޓީ އނެޑްް ޓޫރިޒމަް ސްޓޑަީޒްގެ ޑީން ޓއަިވާން އށަް 
  ކުރި ދަތރުއާި ބހެޭ

7 

FC
124 

ފެކލަްޓީ އފޮް ޝަރޢީާ އެނޑްް ލޯ އިން ސައދުީ އަރަބިއޔްާ އދަި ކުވައިތށަް 
  ކުރުމަށް ހަމަޖހެފިައިވާ ދަތުރާ ބހެޭ

7 

FC
 7  ދިރާގު ކޕޯަރޓޭް ޕްރޮގްރާމްގެ ފީ ފސާްކުރުން 125

   ފހިުރސިްތުގެ ބާކީ ބައި ފރުތަމަަ ޞފަުޙާގައި 



 1 

  

FC 
126

ޔުނިވާރސލަް އެންޓޕަްރއަޒިސަްގެ އދެުމަކަށް އފެް.އޗެް.ޓީ.އސެް ގައި ބާއްވާ 
  ވާރކޝްޕޮްތަކގުެ އަގު ފސާްކރުނުް

7  

FC 
127

ވައދިިނުމަށް ބނޭުންކރުާ ފޮތއެް ކަމުގައިވާ ފެކލަްޓީ އފޮް އޑެޔިުކޝޭަންގެ ކޔިަ
" ދަރިވަރނުންަށް ވިއކްނާެ އގަެއް ފސާްކުރނުް    "ނެވަރ ސޓްރްސެް

8  

FC 
128

ފެކލަްޓީ އފޮް މެނޭޖްމނަްޓް އެނޑްް ކޮމޕްިއޓުިންގ ގެ ދަރިވަރަކު ނނިްމި 
ޑިގްރީ ވލެޑިޭޓް ކރުުމުގައި ފހާަގަކރުެވުނު މއަސްލަައަކާ ގޅުިގެން 

  ވާ މައސްލަަހުށހަޅަފާައި
8  

FC 
129

ނޑައޅެނުް    8  ފިނޭނސްް ކޮމޓިއީިން ކޯ އޕޮްޓް ކުރާ ދެ މނެްބރަނުް ކަ

FC 
130

 64250.00ބެނފިޝިަރީ އމިޕްެކްޓް އސެސެްމަންޓް ސާރވޭ އނިް ބާކީވާ 

  ރފުޔިާ ގެ ޗެކާ ބހެޭ
8  

FC 
131

.އސެް މުވައޒްފަަކު  .އޗެް ރު ކެމޕްހަުގެ އެކޮމޑޮޝޭަންގައި ހުންނއަި ހިތދަޫއފެް
  އާއލިާ ގނެައުމާ ބހެޭ

9  

FC 
132

އފޮް އާޓސްްގެ ޑޕިލްޮމާ އިން ލައިބރްަރީ އެނޑްް އިނފްޮމޝޭަން  ފެކލަްޓީ
ސާރވސިސަް ކހޯުގައި ކޔިަވައދިޭ މއާދްާއެއް ބދަލަު ކރުުމާ ގޅުިގެން 

  އެމާއދްާގެ އަގު ފސާްކުރުން
9  

FC 
133

އނިް ދިވހެި  ސެނޓްަރ ފޮރ އޕޯަން ލާރނިންގ ގެ އޑެްވާނސްޑްް ޑޕިލްޮމާ
  ލެންގުއޭޖް ޓޗީިންގ ކހޯުގެ ފީ ފސާްކުުރުން

9  

FC 
134

ފެކލަްޓީ އފޮް މެނެޖްމނަްޓް އެނޑްް ކޮމޕްިއޓުިންގ ގއަި ހިންގާ ސސިްކޯ 
  ނޓެްވަރކނިްގ އެކޑެެމީ ޕރްޮގްރާމްގެ ފީ ފސާްކުރނުް

9  

FC 
135

ނޓްް ފެކލަްޓީ އފޮް މެނެޖްމނަްޓް އެނޑްް ކޮމޕްިއޓުިންގ ގއަި ލޯކލަް ގަވަމަ
 2ގެ ދަށނުް އޭއޓޭީ ލެވލެް އތޮޯރިޓީ އަށް ހިންގާ ޓްރއެިނިންގ ޕްރޮގރްާމް

  ކނޮސްލަްޓަނސްީއެއްގެ ގޮތުގައި ހިންގުމުގެ ހުއދްަ ހދޯުން ،3އދަި ލެވލެް 
10  

FC 
136

ޑޕިާޓްމަނޓްް އފޮް ޖޑުޝީލަް އޑެްމިނސިޓްްރޝޭަންގެ އދެލިެއްވުމުގެ މތަިން 
.ބީ ކހޯުގެ އަގު މެޖސިްޓރްޭޓުންނށަް ހިންގުމަށް ހަ .އލެް މަޖހެފިައިވާ އލެް

  ފސާްކުރުން
10 

FC
137

 10  ޔުނިވަރސޓިީގެ އސެެޓް ވލެުއޝޭަން ހދެުމާ ބހެޭ

FC 
138

.އީ ގައި ކެނޓްީންއއެް ހދަަައިގނެް ހިންގުމާ ބހެޭ  10  އފެް

FC 
139

އފޮް އެންޖނިިއަރނިްގ ޓކެްނލޯޮޖީގެ މުވައޒްފަުން ޔުނިވަރސިޓީ އފޮް  ފެކލަްޓީ
) އށަް ސްޓޑަީ ވޒިިޓް އެއް ކުރުމާބހެޭމޮރޓަު   ވާ (ސރްލީަންކާ

11 

FC 
140

 11  ސްޓޮކް ކުރެވފިައިވާ ފތޮްތައް ވިއްކލާުމާ ބހެޭގޮތުން މޝަްވަރާ ކުރނުް



 2 

FC 
141

 11  ފެކލަްޓީ އފޮް އާރޓސްްގައި ހިންގާ ލޭންގްވިޖް ކސޯްތަކުގެ ފީ

FC 
142

ކުގައި ސެނޓްަރ ފޮރ އޕޯަން ލާރނިންގ ގއަި ހިންގާ ކސޯްތަ
ކޔިަވައދިިނުމށަް ބޭނނުްވާ ސަބްޖެކޓްް އައޓުލްައިން އާއި ސްޓޑަީ ގައޑިް އށަް 

  ކޮމނެްޓް ކުރާ ފަރތާަކަށް އުޖޫރަ ދިނުމާ ބހެޭޭ
12 

FC 
143

) އށަް  .ޓީ ގެ މުވައޒްފަުން ޔުނިވަރސިޓީ އފޮް މޮރޓޮުވާ (ސރްލީަންކާ .އީ އފެް
  ސްޓޑަީ ވޒިިޓެއް ކުރުމާބހެޭ

12 

FC 
144

.ޓީ .އީ އނިް ދރިާގު ގެ އދެލިެއްވުމަށް ހނިްގުމަށް ހަމަޖހެފިައިވާ  އފެް
  އލިެކްޓރްިކލަް ސފޭްޓީ އޓެް ވާރކް ކހޯުގެ ފީ ކަނޑައއެޅެުން

12 

FC 
145

 12  ޗައިނޒީް އލެިމެނޓްަރީ ކހޯުގެ ފީ ކަނޑައޅެުން

FC 
146

 13  އަބދޫާބީ ގައި އޮނންަ ޕަވަރކމެޕްސަްގެ ކޮނފްަރެނސްްގައި ބައިވެރިވުމާ ބހެޭ

FC 
147

" ގެ މާއދްާ މރާކްކރުުމުގެ  ފެކލަްޓީ އފޮް އާރޓސްް ގެ "އަތދްށަު ތަޙޤުޤީު
  އަގު ބދަލަުކުރުމާބހެޭ

13 

FC 
148

ޑުބާއީގެ ވޔިފަާރިވެރއިަކު ޔުނިވަރސިޓީގެ ޖާރނލަިޒަމް ކހޯުގެ ދެ 
ދަރިވރަަކަށް ފޮޓޯގްރފަީ ކހޯެއް ދިނުމށަް ހދަޔިާ ކުރާ ކެމެރތާައް ގަތުމށަް 

  ސާ ޖަމކާުރާނެ އެކައނުްޓް އކަާއި ބޭނކްް ތފަސްލީް ދިނުމާބހެޭބޭނނުްވާ ފައި
13 

FC 
149

ސެނޓްަރ ފޮރ މެރޓިައިމް ސްޓޑަީޒް ގއަި ހިންގާ ކސޯްތަކުގެ ފީ ތއަް 
  ރިވއަިޒް ކުރުމާ ބހެޭޭ

14 

FC 
150

ސެނޓްަރ ފޮރ އޕޯަން ލާރނިންގ ގެ ޑޕިލްޮމާ އނިް ސްކލޫް މެނޭޖްމނަްޓް 
  ފައިވާތީ ފީ ކަނޑައޅެުންކހޯަށް މާއދްާއެއް އިތުރުވެ

15 

FC 
151

 ލޯކލަް ގަވަމަނޓްް އޮތޯރީގެ އދެލިެއްވުމަކށަް ފެކލަްޓީ އފޮް މެނޭޖްމަނޓްް
އނިް ޕަބލްިކް ފައނިޭނސްް  3އނެޑްް ކޮމޕްިއުޓިންގ ގައި ހިންގާ ސެޓފްިކޓެް 

  ކހޯުގެ ފީ ކަނޑައޅެުން
16 

FC 
152

ރެވޭ ދތަުރުގައި ޕޮކޓެްމަނީ ޕްރފޮސެަރ ޗދަާާގެ ދައުވތަަކަށް ޑުބާއީ އށަް ކު
  އާއި އިނސްޑިެނޝްލަް ޚަރދަު ދިނުމާ ބހެޭ

16 

FC 
153

.އސެް ގެ ޕާރޓްޓައިމް ދަރިވރަުން ކލްިނކިލަް ޕސޯްޓިންގ އަށް  .އޗެް އފެް
ހސޮޕްިޓލަްތަކަށް ދާއރިު އތެަންތަނނުް ސޕުަވައިޒްކށޮދްޭ ކޑޯިނޭޓރަުނންަށް 

  އލެަވަނސްްއެއް ހަމަޖެއސްުމާ ބހެޭ
16 

FC 
154

.ޓީގެ ސެޓފްިކޓެް  .އީ އނިް އލިެކްޓްރޯ ޓެކްނކިލަް ޓެކްނލޯޮޖީ ކހޯުގެ ފީ  3އފެް
  އާ ގޅުޭ

17 

FC 
155

މުޙައްމރަު ރޝަދީު ވޒަފީާއިން ވަކިވުމާ ގޅުިގެން އެބފޭޅުާގެ ބދަލަުގައި 
  ޕްރޮކއުަރމަަނޓްް ކޮމިޓީއަށް މެންބަރކަު ޢައޔްަނު ކރުުން

17 



 3 

  

  

  

  

  

  

  

  

UC 
159

އިވާ ފީގެ ސޔިސާަތު، ކސޯްތައް ހދަަމުން އަނންަ ކައނުސްލިްއިން ފސާްކޮށފްަ
  ދަރިވރަުންނށަް ހިނގާނކެަން ނުވަތަ ނހުިނގާނެކނަް ކަށަވރަު ކުރނުް

17 

UC 
160

އަށް ކނަޑައޅަފާައިވާ ސްޓރްެޓެޖިކް ޕލްޭން  2017އިން  2013
  މޝަްވަރާކރުުން

18 



 4 

 
 

  އށަް 155އިން  117ފިނޭނސްް ކޮމިޓީގެ ނިންމނުްތައް 

FC 
117

ފެކަލޓްީ އޮފް އޑެޔިުކޭޝަންގެ އޑެްވާނސްޑްް ޑޕިްލޮމާ އިން ސެކަނޑްަރީ ޓޗީިންގ ކހޯުގެ 
  ފީ ފސާްކުރުން

 : :  2012މެއި  20ފސާްކުރެވުނު ތާރީޚް   12| ޖލަސްާ
  

 ފީ ންގެދރަވިަރު ހދަަމުނދްާ މހިރާު  ކސޯް ޓޗީިނގް ސކެނަޑްަރީ އނިް  ޑޕިލްޮމާ އޑެްވާނސްޑްް އޑެޔިުކޝޭަންގެ އފޮް ފެކލަްޓީ
  .ނނިްމުނެވެ ހަމަޖެއސްމުަށް) ރ5760/-( ރފުޔިާ ފސަދްޅޮސަް ސަތޭކަ ހަތް ހސާް ފސަް ދރަވިަރަކަށް ގޮތުގައި ގެ

 
 

Subject 
Code 

Subject 
Existing 

Students 
Fee 

ENG105 Developmental Psychology 360.00 

DHI105 Introduction to Curriculum Studies 360.00 

ISL103 Teaching Subject A1 360.00 

MAT113 Teaching Subject B1 360.00 

EST101 Practicum 1  360.00 

ENG109 Optional subject (Computer / Multimedia) 360.00 

PHE201 Teaching Subject A2 (L&T) 360.00 

SCI101 Teaching Subject B2 (L&T) 360.00 

SOC009 Environment & Social Studies ll 360.00 

CST101 Introduction to Curriculum Studies 360.00 

CPT101 Computer Applications 360.00 

EST103 Instructional Psychology 360.00 

MAT101 Assessment and Evaluation 360.00 

EST213 Practicum 2 360.00 

CST125 Teaching Subject A4 360.00 

CST159 Teaching Subject B4 360.00 

  Total Fee 5760.00 
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FC 
118

ފކެލަޓްީ އފޮް އރާޓސްގްެ ޑޕިލްމޮާ އނިް ލއަބިރްރަީ އނެޑްް އނިފްމޮޝޭނަް ސރާވސިސަް 
  ކހޯގުެ ފީ ފސާކްރުނުް

  
 

 ދަރިވރަނުްގެ މނުދްާހދަަ މހިާރު ކސޯް ސރާވސިސަް އނިފްޮމޝޭަން އނެޑްް ލައބިރްރަީ އނިް  ޑޕިލްޮމާ އރާޓސްްގެ އފޮް ފެކލަްޓީ
 .ނނިމްުނެވެ ހމަޖަެއސްުމަށް) ރ12000/-( ރފުޔިާ ހސާް ބރާަ ދރަވިަރަކަށް ގޮތުގައި ފީ
 

Subject 
Code 

Subject 
Existing 
Students 

Fee 

POL101 Civics 1500.00 

IST109 Introduction to Library & Information Society 1500.00 

JOU101 Introduction to Mass Communication 1500.00 

IST111 Information Organisation 1500.00 

HIS103 20th Century Maldivian History 1500.00 

IST113 Library Resources & Services 1500.00 

IST115 Industry Placement 1500.00 

DHI109 Dhivehi for Professionals 1500.00 

BIS101 Information Systems 1500.00 

Total Fee  12,000.00  

  
 
  

FC 
119

.އސެް މުވއަޒްަފނުްގެ ދަތުރާ ބހެޭގޮތުން މަޝްވަރާކުރުން .ޓީ .އޗެް   އެފް

 : :  2012މެއި  27ފސާްކުރެވުނު ތާރީޚް   13| ޖލަސްާ
 

ޓައޕިޭ،    އށަް  2012ޖލުއަި  1ޖނޫް އިން  23އޝޭިއާ ޕސެފިިކް ޓރޫިޒމަް އސެސޯިއޝޭަން ކޮނފްަރެނސްް އކަީ  .1
މި ކޮނފްރަނެސްްގައި ފެކލަްޓީ އނިް  .އެކެވެފަރެނސްް ބޭއްވުމަށް ހމަަޖހެފިައިވާ ކޮން ޓައިވާންގއަި 

ޕްރސޮޕްެކްޓް ފޮރ "ކަމަށާއި އދަި މި ކޮނފްަރނެސްްގައި ބައިވެރިވޑަައިގަންނަވަނީ ފެކލަޓްީގެ ޑީން ޒނީޒާް ޙސުައިން 
އދަި . ވެގެ ނމަގުައި ޕޕޭަރއެް ހުށހަޅެުއްވުމަށް ހަމަޖހެފިައިވެއެ" ގސެްޓްރޮނޮމކިް ޓއުރަިޒމަް އިން މލޯޑްވިސްް
 .ޔުނިވަރސިޓގީެ ބަޖެޓނުް ޚަރދަު ކުރުމށަް ނނިމްުނެވެ US $3985.08ކޮނފްަރެނސްްގއަި ބައިވެރިވުމށަް ހުށހަޅަފާައިވާ 

 5އނިް  3ވނަަ އހަަރގުެ ސޕެްޓެމްބަރ  2012އކަީ އިންޓަނޝޭަނލަް ހސޮޕްިޓލަެޓީ އެނޑްް ޓރޫިޒމަް ކޮނފްރަނެސްްގައި  .2
މި ކޮނފްރަނެސްްގައި ބައވިރެިވުމށަް . އި ބޭއްވުމަށް ހމަަޖހެފިައިވާ ކޮނފްަރެނސްް އކެވެެއަށް ކުއލާލަަމޕްޫރު، މލެޝޭޔިާގަ



 6 

ވސެް ކަރދުހާއެް ހުށހަޅެުއްވުމަށް ހމަަޖހެފިައި ނވުތާީ ގނިަ ޑޕިރާޓްމަންޓތްކަށަް މި ފަދަ  ދެ ބފޭޅުުންހުށހަޅަފާައިވާ 
ފކެލަްޓީއިން މގުެ ބދަލަުގައި އއެް ބފޭޅުަކު ބައވިރެިވާ ގޮތށަް ބައިވެރިވުތަޖުރިކާ ހދޯައދިނިުމުގެ ބޭނުމގުއަި ދެ ބފޭޅުނުް 

 .ޔުނިވަރސޓިގީެ ބަޖެޓނުް ޚރަދަު ކުރުމށަް ނނިްމުނެވެ US $1850.00އެގތޮނުް ދަތރުށަްވާ ނިންމައި 

 

FC 
120

ފެކަލޓްީ އޮފް އާރޓސްއްިން ހުށހަޅަާފއަިވާ ކނޮސްަލްޓަނސްއީާ ބހެޭގޮތުން ފިނޭނސްް 
  އާ ގޅުޭގޮތުން ގޮތއެް ނިންމުން 87 ކޮމޓިީގެ ނިންމުން

 : :  2012މެއި  31ފސާްކުރެވުނު ތާރީޚް   14| ޖލަސްާ
 

 ނިންމފާައވިާ  ޖލަސްާގައި ވަނަ 87 ކޮމިޓީގެ ފނިނޭސްް ބހެޭގޮތުން މައސްލަައާ ކނޮސްލަްޓަނސްީ އރާޓސްްގެ އފޮް ފެކލަްޓީ
 ގތޮް  ކރުަނވްީ  އަމލަު މައސްލަައިގާ ފައސިާ ހެންނަމަވސެް އެ ކަމަށއާި  ނނޫް  މައސްލައައެް އއެްގެ ކނޮސްލަްޓަނސްީ ނިންމުމކަީ 

 ދިނުމަށް ޖވަބާު އށަް  އރާޓސްް އފޮް ފކެލަްޓީ ކަމށަް  ނިނމްމުެއް ނނިމްފާައިވާ ކށޮފްައިވާތީ އަމލަު ގތޮަކަށް އހެނެް  ނޫން
  .ނިންމުނެވެ

 

FC 
121

ކޔިަވާ ހުގއަި ކޯފެކަލޓްީ އޮފް އޑެޔިުކޭޝަންގެ ޑޕިްލޮމާ އިން ސޕްެޝަލް އޑެޔިުކޭޝަން 
  ދަރިވަރުން އިނޑްޔިާގެ ބނެްގަލޫރަށް ކުރާ ދަތުރުގެ ޓިކެޓް އދަި ޚަރދަު ހަމަޖއެސްުންް

   

ދައލުަތުގެ ބޖަޓެުން ކުރާ ދތަރުުތައް ނުކުރމުށަް މިނސިޓްރްީ އފޮް ފިނނޭސްް އެނޑްް ޓރްެޜަރއީނިް އނަްގަވފާައިވުމއާި  
ނސްަރ ކރުާ ފރަތާްތަކނުް ދފީއަވިާ ފައސިާއިން ދތަުރެއް ކަމށަް ވުމާއި ސޕްޮމނެޭ ހުށހަޅަފާައިވާ ދަތުރަކީ ބަޖެޓގްއަި ނހުި

އުނިކުރމުށަް މިނސިްޓްރީ އފޮް ފިނޭނސްް  15%އެކަކުގެ ދަތުރގުެ ޚަރދަުތައް ކރުެވޭނެތީ އއާި، ޔުނިވަރސިޓީގެ ބަޖެޓުން 
ރުނތްކަކައާެކު، އެތަނގުެ މުވައްޒފަކަު އެނޑްް ޓރްޜެރަީ އނިް އނަގްަވފާައިވާތީ، ފކެލަްޓީ އފޮް އޑެޔިުކޝޭަންގެ ދަރިވަ

 .ބެންގލަޫރަށް ދއިމުަށް ބަޖޓެނުް ޚރަދަު ނކުރުުމަށް ނިންމުނެވެ

 

FC 
122

އިން މެރިން އޕޮަރޭޝަނސްް ކހޯުގެ  4ސެންޓަރ ފޮރ މެެރިޓއަިމް ސްޓޑަޒީްގެ ސެޓްފިކޓެް 
  ފީ ފސާްކުރުން

 : :  2012ޖލުައި  15ފސާްކުރެވުނު ތާރީޚް   15| ޖލަސްާ
  

 ނަގާ ފީ ކސޯްތަކުން ފީ ކހޯުގެެ ސްންއޕޮަރޝޭަ މރެިން އިން 4 ސެޓފްިކޓެް ސްޓޑަީޒްގެ މެރޓިައިމް ފޮރ ޓަރސެން
   .ނިނމްުނެވެ ކަނޑައޅެުމަށް ދަށުން ސޔިސާަތުގެ
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FC 
123

ފެކަލޓްީ އޮފް ހސޮޕްިޓެލިޓީ އެނޑްް ޓޫރޒިަމް ސްޓޑަޒީްގެ ޑީން ޓއަިވާން އަށް ކުރާ ދަތުރއާި
  ބހެޭ

 

 ކރުި ޓއަިވާނށަް އށަް 2012 ޖލުައި 2 އިން ޖޫން 23ޙސުެއިން  ޒީނާޒް އލަފްޟާލިާ ޑނީް ގެ އސެް ޓީ.އޗެް.އފެް
 ދއަްކާގޮތަށް ބަޖެޓނުް ޔުނިވރަސިޓީގެ ޚަރދަުތައް އިތުރު ދޔިަ ސަބަބނުް ދތަިތަކުގެ ދިމާވި ހދޯުމުގައި ވސިާ ދަތރުުގައި
 .ނނިްމުނެވެ

  

 

FC 
124

އިން ސއަދުީ އަރަބއިޔްާ އދަި ކުވއަިތަށް ކުރުމަށް  ފެކަލޓްީ އޮފް ޝަރީޢާ އެނޑްް ލޯ
  ހަމަޖހެިފއަިވާ ދަތުރާ ބހެޭ

  

ފެކލަްޓީ އފޮް ޝަރޢީާ އެނޑްް ލޯ ގެ ފަރާތނުް ސއަދުީ އރަަބިއޔްާ އދަި ކުވައިތށަް ކުރާ ދަތުރށަް ޔނުިވަރސިޓީގެ ބަޖޓެުން 
.   ޚަރދަު ކުރުމަށް ނނިްމުނެވެ

  

  

FC 
125

  ފީ ފސާްކުރުން ދިރާގު ކޕޯަރޭޓް ޕްރޮގްރާމްގެ

 

ފީ ގެ ގޮތުގއަި ދަރިވަރކަަށް ހހަސާް ގެ ޓް ޕްރޮގްރާމްރޭދިރާގު ކޕޯަފެކލަްޓީ އފޮް އނިްޖިނިއރަިންގް ޓކެްނލޯޮޖީގައި ހިންގާ 
.6400/-ހަތަރު ސތަޭކަ ރފުޔިާ (   ރ) ހަމަޖެއސްުމަށް ނނިްމުނެވެ

  

FC 
126

.ޓީ .އޗެް .އސެް ގއަި ބއާްވާ ޔުނިވާރސަލް އެންޓޕަްރއަޒިސަްގެ އދެުމަކަށް އެފް
  ވާރކްޝޕޮްތަކުގެ އަގު ފސާްކުރުން

 

ފކެލަްޓީ އފޮް ހސޮޕްިޓލެިޓީ އނެޑްް ޓރޫިޒަމް ސްޓޑަީޒްގައި ހނިްގާ ވަރކޝްޕޮްގެ ފީ  އދެުމަކަށްޔުނިވަރސލަް އެނޓްޕަްރައޒިްގެ 
  .ހަމަޖެއސްުމަށް ނނިްމުނެވެ) ރ500/-(ގެ ގތޮުގައި ދަރިވަރކަަށް ފސަސްަތޭކަ ރފުޔިާ 
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FC 
127

ފެެކަލޓްީ އޮފް އޑެޔިުކޭޝަންގެ ކޔިަވއަދިިނުމަށް ބޭނުންކުރާ ފޮތއެް ކަމުގއަިވާ "ނެވަރ 
" ދަރިވަރުންނަށް ވއިްކާނެ އަގއެް ފސާްކުރުން   ސްޓްރސެް

  
 

ގެ  ،"ނެވަރ ސޓްްރސެް"ފެކލަްޓީ އފޮް އޑެޔިުކޝޭަންގައި ކޔިަވައދިިނމުގުެ ތެރޭގައި ބނޭުންކުރމުށަް ހދަފާައިވާ ފޮތް، 
  .އަށް ވއިކްުމށަް ނިނމްނުެވެ) ރ370/- (ތިނސްތަޭކަ ހަތދްހިަ ރފުޔިާ އެއް ކޕޮީ

  

FC 
128

ފެކަލޓްީ އޮފް މެނޭޖްމނަްޓް އެނޑްް ކޮމޕްއިުޓިންގ ގެ ދަރިވަރަކު ނިންމި ޑިގްރީ ވެލޑިޭޓް 
  ކުރުމުގއަި ފހާަގަކުރެވުނު މއަސްަލއަަކާ ގޅުިގެން ހުށހަޅަާފއަިވާ މއަސްަލަ

  

ސް ކސޯް ނިންމފާައިވާ ފތާނިާ އިބްރހާމިް ގެ ޑިގރްީ ވލެޑިޭޓް ކރުުމުގއަި ޑޕިލްޮމާ އނިް ބޒިންޒަް ކހޯށަް ބޗެލްަރ އފޮް ބޒިްނަ
ވނަަ އހަަރގުެ ދެވަނަ ސމެސިްޓަރ އނިް  2011ނެގފިައިވަނީ ކހޯުގެ ޝަރުޠު ހަމަނުވަނސީް ކމަަށް ފހާަގަ ކރުެވިގެން 

ން އަންނަ ކމަށައާި މިއީ ޔުނިވރަސިޓީގެ އހިުމލާުން ވފެައިވާ ފެށިގެން ޑޕިްލޮމާ އިން ބޒިންސަް ކސޯް ފުރހިަމަ ކުރަމު
ގެ ފީގެ ލޔުެއް ދިނުމށަް  50ކަމަކަށްވާތީ ޑޕިލްޮމާ އިން ބޒިންސަް ކސޯް ފުރހިަމަ ކުރުމށަް ހދަަން ޖހެުނު މާއދްާތަކުގެ %

  ނިންމުނެވެ.

  

FC 
129

  ފނިޭނސްް ކޮމިޓއީިން ކޯ އޕޮްޓް ކުރާ ދެ މެނބްަރުން ކަނޑއަޅެުން

  

ކއޯޕޮްޓް ކރުާ ދެ މނެްބރަނުްގެ ގޮތގުއަި އލަފްޟާލިް މަސީޙް އިމދާު އދަި އލަފްޟާލިް ޢަބްދުއްރޝަދީު  ފިނޭނސްް ކޮމޓިއީަށް
  އހަރަު ދުވހަަށް ޢއަޔްަނު ކުރުމށަް ނިންމުނެވެ. 2އނިް ފެށިގެން  2012ޖލުައި  15ޢލަީ 
  

  

FC 
130

ރުފޔިާ ގެ ޗެކާ  64250.00ވާ ބނެިފިޝަރީ އިމޕްެކްޓް އސެސެްމަންޓް ސާރވޭ އިން ބާކީ
  ބހެޭ

 : :  2012އޯގސަްޓް  06ފސާްކުރެވުނު ތާރީޚް   16| ޖލަސްާ
 

 އނެްގުމަށް ޢލަީއަށް ޢަބދްުއރްޝަދީު ގޮތް އަންގފާައިވާ ސިޓީގައި ފޮނުވފާައިވާ ބހެޭގޮތުން މައސްލަައާ މި އފޮހީުން އޑޮިޓް
 މސަައްކތަް ގޮތުގައި ކނޮސްލަްޓަންޓއްެއްގެ ހދެުމަށް ސާރވޭ އސެސެްމަންޓް އިމޕްެކްޓް ބެނފިޝިަރީ މިގޮތނުް. ނނިްމުނެވެ
 ގްރނާްޓްއަކނުް ރސިާރޗް އަށް ޝަރފީް އަޙްމދަު. ޑރ ހުންނެވި މޤަާމުގެ ޑީންގެ އޑެޔިުކޝޭަންގެ އފޮް ފެކލަްޓީ ކރުެއްވި
 މުއދްަތު ގެ އޗެެކް ނަމަވސެް ހަވލާުކޮށފްައިވީ އާ ޢލަީ ޢަބދްުއރްޝަދީު އލަފްޟާލިް ޗެކް ރފުޔިާގެ 64250.00 ބާކިވީ
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 އަމލަުކުރާނެ މދެު ފއަސިާއާ މި ހދޯުމާއި ފައސިާ ނަގދުު މިއދަދަަަށްވާ އތަުން ޢލަީ ޢަބދްުއރްޝަދީު އލަފްޟާލިް ހަމަވފެައިވާތީ
 އަމލަުކުރުމށަް ލފަާއާއެއްގޮތށަް ގެ މިނސިޓްްރީ، މޝަްވަރާކށޮް ޓްރެޜރަީއާ އެނޑްް ފިނނޭސްް އފޮް މިނސިްްޓްރީ ގޮތކަާމދެު
  .ނނިްމުނެވެ

  

FC 
131

.އސެް .އޗެް ކެމޕްހަުގެ އެކޮމޑޮޭޝަންގއަި ހުންނއަިރު އއާިލާ  ހިތދަޫމުވއަޒްަފަކު  ގެ އެފް
  ގނެއަުމާ ބހެޭ

 

 އެކޮމޑޮޝޭަން ކެމޕްހަުގެ ހިތދަޫ. ސ ނޔިލަަށްް އހަަރުގެ މނެްބަރށަް މި އއާލިާގެ އޭނާގެ މުވއަްޒފަާއި ގެ އސެް.އޗެް.އފެް
  .ނނިްމުނެވެ ދިނުމށަް

  

FC 
132

އޮފް އާޓސްްގެ ޑޕިްލޮމާ އިން ލއަިބްރަރީ އެނޑްް އިންފޮމޭޝަން ސާރވސިސަް  ފެކަލޓްީ
  ކހޯުގއަި ކޔިަވއަދިޭ މއާދްއާއެް ބދަަލު ކުރުމާ ގޅުިގެން އެމއާދްާގެ އަގު ފސާްކުރުން

  

  

ލައިބްރަރީ މނެެޖްމަނޓްް ފެކލަްޓީ އފޮް އާޓސްްގެ ޑޕިލްޮމާ އނިް ލައިބްރަރީ އިނފްޮމޝޭަން ސަރވސިސަް ގައި އފޮަރ ކރުާ 
.1500/-ބސޭިކސްް މާއދްާގެ އަގަކީ އެއް ހސާް ފައސްަތޭކަ ރފުޔިާ (  ރ) ކަަމށަް ނނިްމުނެވެ

 

FC 
133

ސެންޓަރ ފޮރ އޕޯަން ލާރނިންގ ގެ އޑެްވާނސްޑްް ޑޕިްލޮމާ އިން ދިވހެި ލެންގއުޭޖް 
   ޓޗީިންގ ކހޯުގެ ފީ ފސާްކުުރުން

 

 ްގެ ލާރނނިްގ އޕޯަން ފޮރ ސނެްޓަރ އެއްގތޮަށް ޖދަުވލަްއާ ތުގައިވާސޔިސާަ ބހެޭ އާ ފީ ނަގާ ކސޯްތކަުނ 
 . ނިންމުނެވެ ފސާްކުރުމށަް ފީ ކހޯުގެ ލެންގުއޭޖް ދިވހެި އިން ޑޕިލްޮމާ އޑެްވާނސްޑްް

 ިމފިދަަ ބލަައި އެއޗްެއްކަމަށް ނހުިމެނޭ އަގުގައި މއާދްާގެ ނުވަތަ ކހޯުގެ އަގު އެއީ ފޮތްތކަުގެ ކޔިަވާ ކސޯްތކަުގައ 
 .ނިންމުނެވެ ވިއްކުމށަް" ރޑީަރސް"

 

FC 
134

ފެކަލޓްީ އޮފް މެނެޖްމނަްޓް އެނޑްް ކޮމޕްއިުޓިންގ ގއަި ހިންގާ ސސިްކޯ ނެޓވްަރކނިްގ 
  އެކޑެެމީ ޕްރޮގްރާމްގެ ފީ ފސާްކުރުން

 
ގެ ފީއަކީ ނުވަ ފެކލަްޓީ އފޮް މެނެޖްމނަްޓް އެނޑްް ކޮމޕްިއޓުިންގ ގއަި ހިންގާ ސސިްކޯ ނޓެްވަރކިންގ އކެޑެެމީ ޕރްޮގްރާމް

.9500/-ހސާް ފައސްަތޭކަ ރފުޔިާ (   ރ) ކަމުގއަި ނިންމނުެވެ
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FC 
135

ފެކަލޓްީ އޮފް މެނެޖްމނަްޓް އެނޑްް ކޮމޕްއިުޓިންގ ގއަި ލޯކަލް ގވަަމަނޓްް އޮތޯރިޓީ އަށް 
 ،3  ލެވެލް އދަި 2ހިންގާ ޓްރއެިނނިްގ ޕްރޮގްރާމްގެ ދަށުން އއޭޭޓީ ލެވެލް 

  ތުގއަި ހިންގުމުގެ ހއުދްަ ހދޯުންކނޮސްަލްޓަނސްއީއެްގެ ގޮ

 
ފެކލަްޓީ އފޮް މެނެޖްމނަްޓް އެނޑްް ކމޮޕްިއުޓިންގ ގައި ލޯކލަް ގަވަމަނޓްް އޮތޯރިޓީ އށަް ހިންގާ ޓރްެއިނނިްގ ޕްރޮގރްާމްގެ 

. އދަި ކހޯުގައި ކޔިަވަ ،3އދަި  2ދަށނުް އއޭޭޓީ ލެވލެް  އދިެއްވާ ކޮނސްލަްޓަނސްީއއެްގެ ގޮތުގައި ހނިްގުމަށް ނިންމނުެވެ
. 250/-ބފޭޅުުންނަށް ދުއސިައްތަ ފނަސްސާް ރފުޔިާގެ ( .އޭ އދަި މި އުޖޫރަ ރ) ރޭޓނުް އުޖރޫދަިނުމަށް ނިންމނުެވެ .ޖީ އލެް

.   އނިް މިކަމށަްޓަކައި ހރަދަުކުރާ ފައސިާއނިް ދިނުމަށް ނިނމްުނެވެ
  

FC 
136

ތިން ޑޕިާޓްމަންޓް އޮފް ޖޑުީޝަލް އޑެްމިނސިްޓްރޭޝަންގެ އދެިލއެްވުމުގެ މަ
.ބީ ކހޯުގެ އަގު ފސާްކުރުން .އެލް   މެޖސިްޓްރޭޓުނންަށް ހިންގުމަށް ހަމަޖހެިފއަިވާ އެލް

  
ޑޕިާޓްމަނޓްް އފޮް ޖޑުޝިލަް އޑެްމިނސިްޓރްޝޭަންގެ އދެލިެއްވުމުގެ މަތިން މެޖސިްޓރްޭޓުނންަށް ހނިްގުމަށް ހަމަޖހެފިައިވާ 

.ބީ ކހޯަކީ ހާއސްަ ކހޯެއް ނޫން ކަމަށް ނިންމައި .އލެް ކސޯްތަކނުް ނަގާ ފީ އާ ބހެޭ ސޔިސާަތުގައިވާ ޖދަުވލަްއާ  އލެް
.  އެއްގތޮަށް ކހޯުގެ ފީ ފސާްކުރުމަށް ނިނމްުނެވެ

 
  

FC 
137

  ޔުނިވަރސިޓީގެ އސެެޓް ވެލއުޭޝަން ހދެުމާ ބހެޭ

 : :  2012ސޕެްޓެމްބަރ  18ފސާްކުރެވުނު ތާރީޚް   17| ޖލަސްާ

  

 އެސް.ޖޭ.އފެް ފަރާތކްަމުގައިވާ ނިންމފާައިވާ ކޮމޓިީއިން އަރމަަނޓްްޕްރޮކު ހދެުމަށް ވލެުއޝޭަން އސެެޓް ޔުނިވަރސޓިީގެ
 ހަވާލު އށަް) ރ199800/-( ރފުޔިާ ސަތކޭަ އަށް ހސާް ނުވަ ނުވދަހިަ މސަައްކަތް އެއލްައްކަ އސެސޯިއޭޓސްްއަށް އެ
  .ކރުުމަށް ނިންމުނެވެ

 

FC 
138

.އީ ގއަި ކނެްޓީނއްއެް ހދަައަިގެން ހިނގްުމާ ބހެޭ   އެފް

 

 ކަމުގައިވޔިަސް ނލުިބުނު ޔނުިވަރސިޓީއށަް އާމދްަނއީެއް  މޑަުޖައސްލާުމަށއާި މސަައްކަތް ހދެުމުގެ ކެނޓްީންއއެް ގައި އީ.އފެް
 .ނިނމްުނެވެ ހަމަޖއެސްުމަށް ދެވޭގތޮަކަށް ޚދިުމަތް ދަރިވރަުނންަށް ދައކްައިގެން ވހާަކަ އާ" ކޭޓރަިންގ ސައުތު"
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FC 
139

ންގ ޓެކްނޯލޮޖީގެ މވުއަޒްަފުން ޔުނވިަރސިޓީ އޮފް މޮރަޓުވާ ފެކަލޓްި އޮފް އެންޖިނއިަރި
) އަށް ސްޓޑަީ ވޒިިޓް އއެް ކުރުމާބހެޭ   (ސްރީލަންކާ

  

) އަށް  ސްޓަޑީ ކރުާ ފެކލަްޓީ އފޮް އެންޖނިިއަރނިްގ ޓކެްނލޯޮޖީގެ މުވައޒްފަުން ޔުނިވަރސިޓީގެ އފޮް މރޮޮޓުވާ (ސްރލީަނކްާ
. ރށަް އެއް އެކޑެެމިކް މުވައްޒފަަކުއެ ފެކލަްޓީގެ ޑީންގެ އިތު ގައި ވިޒޓިް   ދތަުރުގައި ބއަިވެރި ކުރުމަށް ނިނމްުނެވެ
  

FC 
140

  ސްޓޮކް ކުރެވިފއަިވާ ފޮތްތއަް ވއިްކާލުމާ ބހެޭގޮތުން މަޝްވަރާ ކުރުން

 

.ސީގެ ކސޯްތަކުގެ ޓެކސްޓްް ފޮތތްައް، ފޮތުގެ ތނިްބައިކޅުަ އެ .އެމް އްބައި ޔުނިވަރސޓިީގައި ސްޓޮކް ކރުެވފިައިވާ އފެް
  އަގުގައި ފހަި ދުވހަުގައި ނުވަތަ ބުކޝްޕޮްގައި ބހަައްޓައިގނެް ވިއްކލާުމަށް ނިންމުނެވެ.

 

 

FC 
141

  ފެކަލޓްީ އޮފް އާރޓސްްގއަި ހިންގާ ލޭނގްްވިޖް ކސޯްތަކުގެ ފީ

 : :  2012އޮކޓްޯބަރ  22ފސާްކުރެވުނު ތާރީޚް   18| ޖލަސްާ
  

 ފސާްކުރުމަށް އއެްގޮތަށް ޓޭބލަްއާ ތިރީގައިވާ ފީތައް ކސޯްތކަުގެ ލޭންގްވިޖް ހިންގާ އާރޓސްްގައި އފޮް ފެކލަްޓީ
  .ނނިްމުނެވެ

 

Approved Fee Name of the Course

1820.00 Japanese Language Elementary 2

1820.00 Japanese Language Intermediate 1

1820.00 Japanese Language Intermediate 2

1820.00 Japanese Language Advanced 1

1820.00 Japanese Language Advanced 2

900.00 Japanese Language Basics

900.00 Japanese Language Elementary 1

900.00 French Language Basics 1

900.00 French Language Basics 2

1820.00 French Language Intermediate 1

1820.00 French Language Intermediate 2

2430.00 French Language Advanced 1

2430.00 French Language Advanced 2
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FC 
142

ސެންޓަރ ފޮރ އޕޯަން ލާރނިންގ ގއަި ހިންގާ ކސޯްތަކުގއަި ކޔިަވއަދިިނުމަށް ބޭނނުްވާ 
ސަބްޖެކްޓް އއަުޓްލއަިން އއާި ސްޓޑަީ ގއަޑިް އަށް ކޮމެނޓްް ކުރާ ފަރާތަކަށް އުޖޫރަ 

  ދިނުމާ ބހެޭޭ

 
 އއާި އައުޓލްައނިް ޖެޓްކްސަބް ބޭނނުްވާ ކޔިަވައދިިނުމަށް ކސޯްތަކުގައި ހނިްގާ ގައި ލާރނިންގ އޕޯަން ފޮރ ސެނޓްަރ

 ކރުާ ތެރެއނިް ޔުނިވަރސިޓީގެ ދިނުމުގއަި އުޖޫރަ ފަރާތއަް ކުރާނެ ކޮމެންޓް އެއށަް އެކލުަވލާުމަށފްހަު ސްޓޑަީގައޑިް
 ނެތިއޖްެެ ފަރާތެއް ކށޮދްޭނެ މސަައްކތަް މި ތެރެއނިް ޔުނިވަރސިޓީގެ އދަި. ނނިްމުނެވެ ނދުިނުމަށް އުޖޫރަ ފަރާތތްަކަށް
 .ނނިްމުނެވެ ކުރިއަށްގެނދްޔިުމަށް އސުލޫުން ކޮނޓްްރެކޓްް އޢިލުާންކށޮްގެން ގައިޙލާަތެއް

  

FC 
143

.ޓީ ގެ މުވއަޒްަފުން ޔުނިވަރސިޓީ އޮފް މޮރޮޓުވާ (ސްރީލަންކާ) އަށް ސްޓޑަީ  .އީ އެފް
  ވޒިިޓއެް ކުރުމާބހެޭ

  
) އށަް ސްޓޑަީ ވޒިޓިް ފެކލަްޓީ އފޮް އެންޖނިިއަރނިްގ ޓކެްނލޯޮޖީގެ މުވައޒްފަުން ޔުނިވަރސިޓީ އޮ ފް މޮރޓޮުވާ (ސްރލީަންކާ

ވަނަ ބައދްލަުވުމުގައި  17ގައި ބޭއްވނުު ފިނޭނސްް ކޮމިޓީގެ  2012ސޕެްޓެމްބަރ  18އެއް ކރުުމާ ބހެޭގޮތުން 
.   ނނިްމފާައިވާ ނިންމނުް ބދަލަު ކުރނަް ނފުނެްނަ ކަމށަް ނނިްމުނެވެ

  

FC 
144

.ޓީ އިން ދިރާގު ގެ އދެިލއެްވުމަށް .އީ ހިންގުމަށް ހަމަޖހެިފއަިވާ އިލެކްޓްރިކަލް  އެފް
  ސޭފްޓީ އެޓް ވާރކް ކހޯުގެ ފީ ކަނޑއައެޅެުން

 : :  2012ނޮވެމްބަރ  12ފސާްކުރެވުނު ތާރީޚް   19| ޖލަސްާ
  

 މޓެީރިއލަް ޓޗީިން ފީ ކހޯުގެ ވާރކް ސފޭްޓީ އލިެކްޓރްިކލަް ހަމަޖހެފިައިވާ ހިންގުމަށް އނިް ޓީ.އީ.އފެް އދެުމަކަށް ދިރާގުގެ
  .ނިންމުނެވެ ދިނުމށަް) ރ1000/-(  ރފުޔިާ ހސާް އެއް ގޑަަިއަކަށް ކޔިައިވައދިނިުމާއެކު އފުެއދްުމާއި

  

FC 
145

  ޗއަިނޒީް އެލިމެނޓްަރީ ކހޯުގެ ފީ ކަނޑއަޅެުން

 

 ކަމަށް ރ1500/- ފައސްަތޭކަ ހސާް އެއް އކަީ ފީ ކހޯުގެ އލެިމެނޓްްރީ ޗައިނޒީް އާރޓސްްގެ  އފޮް ފެކލަްޓީ
 .ވެނނިްމުނެ
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FC 
146

  އަބދޫާބީ ގއަި އޮންނަ ޕަވަރކެމޕްސަްގެ ކޮނފްަރެނސްްގއަި ބއަިވެރިވުމާ ބހެޭ

  

  

ޕަވަރކެމޕްސަް ސފޮްޓްވެއަރ އާ ބހެޭގޮތުން އަބދޫާބީގައި އޮންނަ ކނޮފްަރެނސްްގައި ޔނުިވަރސިޓީގެ ދެ މުވައޒްފަަކު 
ވަނަ ޖލަސްާގައި  19ފިނނޭސްް ކޮމިޓީގެ  ވަނަ ދުވހަު ބޭއްވުނު 2012ނޮވެމްބަރ  12ބައިވރެިވުމާ ބހެޭގޮތުން 

ޔޫ.އސެް  ނނިްމފާައިވަނީ އނިސްޑިެންޓލަް ޚަރދަު ފޔިަވައި ދެބފޭޅުުންނަށް ދާ ޚރަދަު ކަމުގައިވާ ފސަް ހސާް ފަނސްސާް

. ތރިގީައި މިވަނީ މދިތަުރުގެ ޚަރދަތުކަގުެ ތފަސްލީް އެވެ.$5050USޑލޮަރު (  ) ޚަރދަު ކުރުމަށެވެ

 

Total in 
US$  

Rates in US$  No. Of persons  No. of days  Details 

1240  620  2  0  Air Fare  

3510  351  2  5  Food & 
Accommodation  

300  150  2  0  Pocket money  

5050  

      

Total 
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" ގެ މއާދްާ މާރކްކުރުމުގެ އަގު  ފެކަލޓްީ އޮފް އާރޓސްް ގެ "އަތދްަށު ތަޙޤުޤީު
  ބދަަލުކުރުމާބހެޭ

 

ފް އާރޓސްް އނިް ހުށހަޅަފާައިވާ ޑިރެކޓްޑަް ރސިާރޗް ޕރްޮޖެކްޓް މާރކްކުރުމުގެ އަގެއް ގޮތުގައި ފައސްަތޭކަ ފެކލަްޓީ އޮ
  . ރ) ހަމަޖެއސްުމަށް ނނިްމުނެވ500ެ/-ރފުޔިާ (
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ޑުބއާީގެ ވޔިަފާރިވެރއިަކު ޔުނިވަރސިޓީގެ ޖާރނަލޒިަމް ކހޯުގެ ދެ ދަރިވަރަކަށް ފޓޮޯގްރަފީ 
ހދަޔިާ ކުރާ ކެމެރާތއަް ގަތުމަށް ބޭނނުްވާ ފއަސިާ ޖަމާކުރާނެ އެކއަުންޓް  ކހޯއެް ދިނުމަށް

  އަކއާި ބޭންކް ތަފސްީލް ދިނުމާބހެޭ

  

ޑުބާއިގެ ވޔިފަާރިވެރއިަކު ޔނުިވަރސިޓއީަށާއި ފެކލަްޓީ އފޮް އާރޓސްްއށަް ކޮށދްެން ބނޭުންވާ ކަނތްައްތައް ޤަބލޫުކރުުމުގައި 
. މިގޮތނުް ޖާރނލަިޒަމް ކޔިަވާ ކޮމިޓީއނިް މައސްލަައެއް ނެތކްަމަށް ފނިޭނސްް ދެކުއްޖަކށަް ފޓޮޯގްރފަީ ކހޯެއް  ނނިްމުނެވެ

.އެމް ރޑޭޔިޯ ސްޓޝޭަންއެއް ހދަައި ދނިުމާއި ގްރނީް  ދިނުމާއި ފޓޮޯ ސްޓޑޫިއޯއަކށަް ބޭނނުްވާ އކިުއޕިްމަނޓްް ދެއްވުމާއި އފެް
.ނއިސުް ޕޕޭަރެއް ޝާއޢިު ކރުުމަށް އދިާރީ ގތޮުން މަގފުހަިކޮ  ށދްިނުމަށް ނނިްމުނެވެ
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ސެންޓަރ ފޮރ މެރިޓއަިމް ސްޓޑަޒީް ގއަި ހިންގާ ކސޯްތަކުގެ ފީ ތއަް ރިވއަޒިް ކުރުމާ 
  ބހެޭޭ

 : :  2012ނޮވެމްބަރ  29ފސާްކުރެވުނު ތާރީޚް   20| ޖލަސްާ
  

  . ނިންމނުެވެ ފސާްކުރުމަށް ށްއއެްގޮތަަ ޓޭބލަްއާ ތިރީގައިވާ ފތީައް ކސޯްތަކުގެ ކުރު ސްޓޑަީޒްގެ މެރޓިައިމް ފޮރ ސެނޓްަރ
 

Name of the Subject  
 Round off 
Fee with 
subsidy  

Elementary First Aid    1,000.00  

Personal Survival Techniques    1,200.00  

Fire Fighting & Fire Prevention    1,500.00  

Personal Safety & Social Responsibility    1,000.00  

Medical First Aid    1,500.00  

Proficiency in Survival Crafts & Rescue Boats    2,000.00  

Advanced Fire Fighting    2,000.00  

Medical Care    2,300.00  

Oil Tanker Familiarization     1,500.00  

Advanced Oil Tanker Safety    2,000.00  

Liquified Petrolium Gas Tanker Familiarization    1,500.00  

Advanced Liquified Petrolium Gas Tanker Safety    2,000.00  

Crowd Management       700.00  

Crisis Management    1,000.00  

Rating Forming Part of Navigational Watch    2,500.00  

Rating Forming Part of Engineering Watch    2,500.00  

Global Maritime Distress & Safety Systems /GOC    4,400.00  

Proficiency for Ship Security Officers    1,000.00  

Company Security Officers    1,200.00  

Port Facility Security Officers    1,200.00  

Radar Navigation at Operational Level    4,000.00  

Radar Navigation at Management Level    3,000.00  

Coastal Navigation    3,600.00  
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Port State Control    3,500.00  

Port Logistics    2,000.00  

Life Guard Training Program    3,000.00  

Petrol Safety Quantity Assessment    2,000.00  

Anti Piracy Awareness       950.00  

Fire Awareness       950.00  
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ސެންޓަރ ފޮރ އޕޯަން ލާރނިންގ ގެ ޑޕިްލޮމާ އިން ސްކޫލް މެނޭޖްމަނޓްް ކހޯަށް 
  މއާދްއާއެް އިތުރުވެފއަިވާތީ ފީ ކަނޑއަޅެުން

 
 

ނޓްް ކހޯުގެ ސްޓްރކަޗްަރ އަށް ބދަލަު އައުމާ ގޅުިގެން ސެނޓްަރ ފޮރ އޕޯަން ލާރނިންގެ ޑޕިލްޮމާ އިން ސްކލޫް މނެޭޖްމަ
ކހޯުގެ އއެް މާއދްާ މދަުވފެައިވާތީ ކހޯުގެ ޖުމލްަ ފީ އށަް ބލަައި މާއދްާތކަުގެ ފީ ތއަް ތރިީގައިވާ ޓޭބލަްއާ އެއްގޮތަށް 

.  ފސާްކުރުމަށް ނިންމނުެވެ
 

Subject 
Code 

Subject Fee 

MGT115 Management and Organizations        2,350.00  

MGT125 
Introduction to School Management and 
Leadership 

       2,350.00  

EST119 Introduction to Action Research         2,350.00  

EST121 Pedagogy and Practice        2,350.00  

HRM003 
Introduction to Human Resource 
Management  

       2,350.00  

EST103 Instructional Psychology        2,350.00  

ACC145 Public Finance & Procedures         2,350.00  

PRM215 Managing Schools: Principles and Practices        2,450.00  

Total Fee      18,900.00  
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ލޯކަލް ގވަަމަނޓްް އޮތޯރީގެ އދެިލއެްވުމަކަށް ފކެަލްޓީ އޮފް މެނޭޖްމަންޓ އެނޑްް 
އިން ޕަބްލިކް ފއަިނޭނސްް ކހޯުގެ ފީ  3ކޮމޕްއިުޓިންގ ގއަި ހިންގާ ސެޓްފިކޓެް 

  ކަނޑއަޅެުން

  

 

ނނޭސްް އފޮސިަރުން ޓީ ޝަރުޠު ހމަަނުވާ ފައި.އޭ .ލޯކލަް ގަވަމަނޓްް އޮތރޯޓިީގެ އދެލިެއްވުމަށް ކައނުސްލިްތަކުގެ އޭ
ހަމަޖެއސްމުަށާއި ) ރ6000/-(ތަމްރީނކުރުުމށަް ހިންގާ ޕަބލްިކް ފައިނޭނސްް ކހޯުގެ ފީ ގެ ގތޮގުައި ހަ ހސާް ރފުޔިާ 

އދަި މިކސޯް ހިންގނާީ ކޕޯަރޭޓް ޑިވލެޕޮްމަންޓް ޕްރގޮރްާމްއެއްގެ ގޮތގުއަި ކަމަށް . ކހޯުގެ ނަން ބދަލަު ކުރުމަށް ނނިްމުނެވެ
  .ނިންމުނެވެ

  
 Subject 

Code 
Subject Fee 

  Basic Accounting     1,710.00  
  Public Accounting System     1,430.00  

  Work Effectively in Accounting and Finance     1,430.00  

  Professional Ethics     1,430.00  
Total Fee     6,000.00  
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އުވަތަކަށް ޑުބއާީ އަށް ކުރެވޭ ދަތުރުގއަި ޕޮކެޓްމަނީ އއާި ޕްރޮފސެަރ ޗދަާާގެ ދަ
  އިނސްޑިެންޝަލް ޚަރދަު ދިނުމާ ބހެޭ

 
ޕްރފޮސެަރ ޗދަާގެ ދައުވަތކަަށް ޔުނިވަރސޓިީގެ ދެ މުވައޒްފަުން ޑުބާއީ އަށް ކރުާ ދަތުރުގައި އނިސްޑިެނޝްލަް ޚަރދަު 

. އދަި އދިާރީ ގޮތނުް ނިންމޭ ނލުައި ޕކޮެޓްމަނީ ޚަރދަު ދނިުން އެންމެ ރނަގޅަު ކަމުގަ އި ފިނނޭސްް ކޮމޓިީއިން ނނިްމުނެވެ
.މފިދަަ ކަނތްައްތައް ކޮމިޓީގައި އެޖެނޑްާ ނުކޮށް    ހަމަޖހެފިައިވާ އސުލޫުން ކަނޑައޅެުމަށް ނިންމނުެވެ
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.އސެް ގެ ޕާރޓްޓއަިމް ދަރިވަރުން ކްލނިިކަލް ޕސޯްޓިންގ އަށް ހސޮޕްިޓަލްތަކަށް  .އޗެް އެފް
އެތަންތަނުން ސޕުަވއަޒިްކޮށދްޭ ކޑޯިނޓޭަރުންނަށް އެލަވަނސްއްއެް ހަމަޖއެސްުމާ  ދއާިރު
  ބހެޭ

 

އފެް.އޗެް.އސެް ގެ ޕާރޓޓްައމިް ދަރިވރަނުް ކލްިނިކލަް ޕސޯޓްނިްގ އށަް އައި.ޖީ.އެމް.އޗެް އށަާއި ހދ. ކޅުދުުއފްުށީ 
ނޓޭރަުނންށަް އލެަވަނސްް އެއް ދިނުމގުއަި އތެއަް ރީޖަނލަް ހސޮޕްިޓލަް އށަް ދއާރިު ދަރވިރަނުް ސޕުަވައިޒް ކރުާ ކޑޯި

ނޑއަޅެުމަށް ނިނމްނުވެެ.   އިމޕްލްިކޝޭަންތަކެއް އނަންާނތެީ އޯވަރރލޯް އމިޕްެކްޓްއަށް ބލައަި ގޮތެއް ކަ
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.ޓީގެ ސެޓްފިކޓެް  .އީ   އިން އިލެކްޓްރޯ ޓކެްނިކަލް ޓެކންޯލޮޖީ ކހޯުގެ ފީ އާ ގޅުޭ 3އެފް

  

ރ އަށްވުރެ ކޑުަ ނުވާ ގތޮަކށަް 7500/- ލެކްޓރްޯ ޓކެްނިކލަް ޓެކްނލޯޮޖީ ކހޯުގެ ފީ އިން އި 3ސެޓފްިކެޓް 
ގެ ނަމުގައި ކސޯް ފީ އށަް ބދަލަު ނުގނެޭވޭނެ ކަމަށާއި  3ހަމަޖެއސްުމުގައި ފީ އާ ބހެޭ ސޔިސާަތުގެ ދަށނުް ސެޓފްިކޓެް 

ދލަު ކރުަންޖހެޭނެ ކަމަށް ކޮމިޓއީިން ބދަލަު ކރުާ ކަމުގައި ވަނނީަމަ ޚާއޞްަ ކހޯެއްގެ ގޮތުގައި ކހޯުގެ ނަން ބަ
. މިގޮތނުް  . ބލެުމަށފްހަުކހޯަށް ހިނގާނެ ޚރަދަަށް ފީ ކނަޑައޅެުމުގައި ފހާަގަކުރިއެވެ   ގތޮެއް ކަނޑއަޅެުމަށް ނިންމނުެވެ

 
 

FC 
155

މުޙއަްމަރު ރަޝދީު ވޒަީފއާިން ވަކިވުމާ ގޅުިގެން އެބޭފޅުާގެ ބދަަލުގއަި ޕްރޮކއުަރމަަނޓްް 
  މެނބްަރަކު ޢއަޔްަނު ކުރުން ކޮމޓިއީަށް

  
ފައިނނޭސްް ސެކޝްަންގައި އސިްކޮށް ހުންނެވި މުޙައްމދަަު ރޝަދީު ވޒަަފީާއިން ވަކިވުމާ ގޅުިގެން އެބފޭޅުާގެ ބދަލަުގައި 

 2012ނޮވެމްބަރ  29ޕްރޮކއުަރމަނޓްް ކޮމިޓީއށަް ފެކލަްޓީ އފޮް ޝަރޢީާ އނެޑްް ލޯ ގެ އލަފްޟާލިް މުޙައްމދަު ޒހާިރު 
  .އހަަރު ދުވހަަށް ޢައޔްަނު ކުރުމަށް ނިނމްުނެވެ 2ފެށިގެން  އނިް

 
 

  އަށް 160އނިް  159ޔުނިވަރސޓިީ ކައނުސްލިްގެ ނިންމުނތްައް 
  

UC 
159

ކއަުނސްިލއްިން ފސާްކޮށްފއަިވާ ފގީެ ސޔިސާަތު، ކސޯްތއަް ހދަަމުން އަންނަ 
.ދަރިވަރުންނަށް ހިނގނާެކަން ނވުަތަ ނހުިނގާނެކަން ކަށަވަރު ކުރު   ން

: ފސާްކުރެވު   2012ޑސިެމްބަރ  31ނު ތާރީޚް

  
ން ފށެިގެން އެ ސޔިސާަތު ޔުނިވަރސިޓީގއަި  2013އައު ސޔިސާަތު ފސާްކށޮފްައިވާ ގތޮުގެ މަތނިް ފީގެ  ނިވަރސޓިީޔު

. ކޔިަވަމުނދްާ ދަރިވރަުނންާއި   އލަަށް ވނަްނަ ދަރިވރަުނންަށް ތަނފްީޒު ކުރެވނޭެކަމށަް ނނިްމުނެވެ
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UC 
160

. 2017އިން  2013   އަށް ކަނޑއަޅަާފއަިވާ ސްޓްރެޓެޖިކް ޕްލޭން މަޝްވަރާކުރުން

  

.  ، ލްމުޢިނިވަރސިޓީގެ ފލިސޯފަީއާ ބެހޭ ލޔިުމުގެ ތެރގޭއަި އީމާނއާި ޔު .1  މި ދެ ލފަޒްު ހިމެނުމަށް ނނިްމުނެވެ

" ތަޔު .2 "، މި ޖމަާއެއް ކމަށަް ލޔިުމުރުނިވަރސިޓީގެ މޝިަންގެ ތރަޖުަމާއަކީ "އަނއްފޮޝިލަް ގެ ބދަލަުގައި "އނަްއފޮޝިލަް
ނޑލާުމަށް ނނިްމުނެވެ.  ލފަްޒު ކަ

(އނެހްޭނސްނިގް ދަ މލޯޑްވިއިަން އައޑިެނޓްޓިީ) ތިނވްނަަ ގލޯް އށަް ހަމަޖެއސްުމަށް  9ސްޓްރެޓެޖކިް ޕލްޭންގެ ގލޯް  .3
 ނިންމުނެވެ.

 . ހުށހަޅެުނު އސިލްހާުތަކާއެކު ސްޓްރެޓެޖކިް ޕލްޭން ފސާްކުރުމަށް ނިންމުނެވެ .4
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About this Plan 
Planning is how MNU shapes and guides growth and development. MNU and its precursor 
institutions have always had plans to guide its activities and operations for development. 
Although, planning itself does not lead to progress and advancement, these plans have always 
been instrumental in ensuring that development is focused on achieving specific goals and 
targets.  Additionally, strategic plans inspire and motivate staff. They instil confidence and 
articulate a shared vision for the future. 

The first Strategic Plan of the university was of its precursor institution — The Maldives 
College of Higher Education. When this plan for 2000 – 2005 was about to run out a new plan 
focussing on Strategic Directions for the period 2004 – 2009 was published.  Between 2000 
and 2009, a number of operational or action plans were also published and followed. The 
Government had declared that the College would be transformed into a university by 2007 and 
the staff strove to formulate a plan entitled Operational Priorities for University Title. This plan 
sets out the targets to be achieved in the first, second and third year of university operation to 
fully qualify as a university by the criteria of the Quality Assurance Agency of UK. This latter 
plan is still current and should be used to guide operational priorities for the next three years. 

In the development of this Strategic Plan, the initial task had been the development of the 
faculty/centre strategic plans. These plans were based on an examination of the existing 
visions, missions, institutional realities the external environment and the previous plans of the 
Faculties/Centres. This Strategic Plan has been distilled from the divisional strategic plans 
taking into account commonalities and special strategies. The wishes, goals and strategies of 
individual divisions varied from one to another within MNU. In formulating this Plan we have 
tried to balance the competing interests that are presented, weighed the various proposals, 
evaluated what is possible and determined what is desirable through discussion and debate.   

This is a strategic time for strategic planning; there has been dramatic changes in the whole 
environment in which MNU operates. In all aspects of its operation, be it political, social, 
educational or economic, the changes taking place are unprecedented. At such a time, there is 
a tendency to be acquiescent and give in to fleeting educational fads and lose sight of the 
enduring and essential purpose of a university education. This Strategic Plan will provide 
continuity and a constant reference for university operation with its articulation of the long term 
enduring goals. 
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Strategic Planning 
Strategic planning has become one of the main approaches for establishing the major 
directions and emphases of the University. These directions are usually termed as goals or 
aims. Strategies for achieving the goals are then considered and listed. The strategies enable 
actions to be formulated to achieve the goal within a stipulated time frame and a named 
person responsible for achieving the outcome. Resources are allocated to perform the action.  
Thus, in strategic planning, resources are concentrated in a limited number of actions all 
aligned to achieve the goal. Thus, budget is tied to the goals of the University. While strategic 
planning by itself may not lead the university from its current status to the envisioned state, not 
to do so would be to abdicate our responsibility. 
 

History of strategic planning in MNU 

Strategic planning grew out of the budget exercises in America in the 1950s and in the 
succeeding two decades it spread into major US corporations. By the 1980s, most public 
organizations were involved in strategic planning. Through the popularity of business 
administration and management training in the 1980s and 1990s, strategic planning quickly 
spread across the world. In October 1999, a year after the University was established, the 
Public Service Division was established by the Government. The Division made it mandatory 
for all public service institutions to carry out strategic planning. Initially, the government budget 
was supposedly tied to strategic planning but it could not be fully implemented.  
 
The Maldives National University was in a favourable position with regard to strategic 
planning. The Maldives College of Higher Education was barely one year old and we had 
some of the best minds in the country. After much debate and discussion, the first plan was 
published. It charted the broad course of the University from 2000 till 2005. Annually, operation 
plans were developed to translate the strategies into do-able actions. In the early years since 
2000, the manner of strategic planning changed. The plans became more focussed and 
shorter with the inherent decision points not explicitly stated in the document. MNU’s second 
plan for the years 2004–2009, followed this style. 

 

Strategic Plan – Page: 2 
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The impetus for strategic planning does not arise from the bureaucratic requirements but from 
a heartfelt conviction that one small group at the top cannot know the needs, aspirations and 
hopes of all stakeholders both internal and external. Universities have long been democratic 
institutions with real power devolved among committees. Shared governance has been the 
tradition of administration since its formation. At the same time, the external environment was 
witnessing rapid and dramatic changes, and the social demand for higher education was 
increasing while the financial resources were dwindling. Strategic planning provided the focus 
for the activities of the university in this constantly changing and challenging environment. 
 
Additionally, planning has enabled MNU to be proactive in shaping its destiny while involving 
all stakeholders. The wide involvement of stakeholders has brought unique perspectives to the 
process. Their participation ensures commitment to mutual goals and a sense of 
organisational unity. This in turn, creates external advocacy for MNU as their role was more 
substantive than advisory. Written and widely available documents also lend stability to the 
institution as leadership changes, providing a shared vision for a successful future. 

 
The strategic planning process 

Of the several models of strategic planning, the most well-known ones have their beginnings in 
the Harvard Policy model popularised by the Harvard Business School. This model depends 
on the systematic analysis of strengths, weaknesses, opportunities and threats (SWOT) 
analysis. Together with SWOT analysis, environmental scanning are the primary methods 
used in the first and subsequent strategic plans. The actual process of strategic planning for 
non-profit organizations such as universities have been popularized by many, including John 
Bryson (University of Minessota). Five ingredients of successful strategic planning have been 
noted: people, data, preparation, a structured planning process and resources. Since the 
number of stakeholders is large, a representative system is used to involve people from all 
impact areas of the university. As decisions on planning have to be based on evidence, 
reliable data are essential.  

The plan known as “Operational Priorities for University 
Title” is the current planning document. Produced with 
much involvement from the University constituents, the 
document lists the actions considered necessary for 
university title as specified by the Qauality Assuarance 
Agency (QAA) of UK for British universities. The actions 
were identified following a quality audit when 
benchmarked against QAA. QAA has since diluted the 
requirements. 
 
The plan was undertaken when the University title was 
to be granted in 2006. It lists the operational priorities for 
the first three years from the time the University title is 
granted. Since then, many of the action items have been 
completed. However, it is still necessary to evaluate the 
status of the items to ensure that what remains to be 
completed should be undertaken or not given the current 
realities. 
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Planning often creates change and paradigm shifts, hence a whole new way of looking at the 
status quo is required. In this task, the interviews and input from the staff and students have 
been sobering. In developing MNU’s strategic plan, the focus has been on what works and 
what is possible given the local context. The process of planning is highlighted above. The 
environmental scans and the SWOT analyses were initially by faculties/centres. Then, using 
the University Act as primary defining instrument, faculty/centre strategic plans were 
developed and merged into a single document through a long and iterative process of 
discussion and modification until a consensus emerged at the University Council. The planning 
process has been very time consuming. In fact, this strategic plan has taken over a year to 
publish since the initial discussions.  

 

1- Faculties/Centres carry out 
stakeholder discussions, SWOT 
analysis and internal and 
external environmental scans 

2. Faculties/Centres contribute 
towards a Vision which is 
agreed to by Heads of Faculties 
and Centres 

3. Faculties/Centres formulate 
goals and strategies, and 
develop a Strategic Plan 
considering university-defining 
statements 

4. Plans developed by 
Faculties/Centres are merged 
into a single document form 
the University Strategic Plan 

5. The University Strategic Plan is 
discussed with proposed 
changes and revised in Heads 
meeting until agreement is 
reached

6. The University Council 
considers the draft Strategic 
Plan and amendments are 
brought until consensus is 
reached
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Vision, Mission, Philosophy & 
Values 
 

The MNU Vision 

A vision statement describes the goal of the institution. It embodies what the institution aims to 
achieve, usually as the desired outcome in the long term.  In envisioning the future of MNU, 
our purpose is to inspire and motivate our staff,  to instil confidence, and celebrate our mission 
by articulating a shared vision of the future.  

As the vision statement, MNU has adopted the vision of its precursor institution, viz, that of the 
Maldives College of Higher Education.  This is because that vision still embodies what MNU 
aspires to be. Revision, merely for the sake of revision, is both pointless and futile. The vision 
of MNU is as follows: 

The Maldives National University will perform and be acknowledged as the outstanding 
academic institution of the nation and one of the finest in the region. 

This vision, articulated operationally from the point of view of the internal and external 
community of MNU, has both local and regional dimensions. In envisioning the future of MNU, 
it is our ardent desire that its performance in every aspect of its operation would be in keeping 
with that special position. Both nationally and regionally, MNU will achieve distinction for the 
quality of our teaching and learning, for the outstanding quality of the student experience and 
for the valuable contribution which our research and innovation makes to nation-building. 
MNU is already the premier higher education institution in the Maldives in the eyes of our own 
community. That enviable position can only be maintained by continuous improvement in our 
operations and processes and by constant renewal of our commitment to our mission. 
 
 

To ensure that the goals of the 
Strategic Plan are achieved, 
bearings have to be taken 
continually. Annual operational 
plans identify the actions 
necessary to achieve the goals 
based on the strategies, the 
time limits and those 
responsible. The actions 
implemented are evaluated and 
adjustments made to maintain 
the course set by the Strategic 
Plan. This annual planning cycle 
forms the Plan–Do–Check–
Adjust (PDCA) cycle popular in 
business planning for 
continuous improvement. 
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The MNU Mission 
 

The mission of the University defines the overall purpose of our institution — why it exists. The 
fundamental purpose of MNU is enshrined in Dhivehi in the Maldives National University Act. 
The unofficial translation of the mission of the Maldives National University is as follows:  

The mission of the Maldives National University is to create, discover, preserve and 
disseminate knowledge that are necessary to enhance the lives and livelihoods of 
people and essential for the cultural, social and economic development of the society 
so that this nation shall remain free and Islamic forever. 

The above mission is further expatiated in the MNU Act. The first and foremost objective of 
MNU is specified to be the discovery and dissemination of knowledge and skills. Thus, 
learning, teaching  and research are the principal objectives of MNU.  Other specific objectives 
as outlined in the Act are as follows: 

1. to offer courses of higher education and training to those who have completed secondary 
education or equivalent in areas relevant to the development of the nation; 

2. to carry out scientific research and investigations and disseminate the results of these 
endeavours for the benefit of  the national and international communities; 

3. to award baccalaureate, masterate and doctorate degrees and other certificates in relation 
to the education and training provided by the University; 

4. to establish relationships of cooperation with institutions both inside the country and abroad; 

5. to develop existing University resources and acquire new ones in the pursuit of the 
achievement of the University mission; 

6. to utilize the resources of the University among the divisions in the most beneficial manner; 

7. to promote and promulgate Islamic Dhivehi traditions and values; 

8. to do anything incidental or conducive to the performance of the preceding functions. 

 
 
 
Philosophy and Guiding Values 
 

The activities of the university are based on our worldview or philosphy of  knowledge, reality, 
and existence: iman and ilm. This philosophy guides and underpins everything MNU does 
throughout its life in all circumstances. It defines the character and spirit of our institution. 
 
First, we believe that education is incomplete until it is infused with the wisdom born of faith—
iman.  We seek to increase every student’s spiritual awareness and personal commitment to 
Islam.  The University intends for all of its students to develop an intimate knowledge of ethics 
across its academic curriculum so that they can deal with the moral questions confronting 
them and society. 
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Second, ilm is not confined to the acquisition of knowledge only, but also embraces science 
and technology. Islam invites its followers to exercise their intellect and apply their knowledge 
to discover the ultimate truth (haqq) of everything.  
 

Building upon the above timeless philosophy, MNU is committed to the following values. All of 
us are expected to demonstrate these values in all our interactions with others including staff, 
students, alumni and the general public. 

1. We are men and women of honour, honesty and integrity. We shall not tolerate those who 
lie, cheat or steal. 

2. We accept service to the nation and others before self as the primary purpose for 
professional life. 

3. We nurture and promote rational inquiry and critical thinking in all areas of human 
endeavour. 

4. We are dedicated to life-long learning, emphasizing teamwork and leadership. 

5. We stress self-discipline, personal responsibility and respect for Law. 

6. We respect our people and uphold the good name of our institution. 

7. We are dedicated to the principle of shared governance and decision-making. 
 
 
 

Goals and Strategies 
 
Goal 1: Academic Excellence 
 
 

The University aims to excel in all aspects of learning and teaching so that it is recognized as 
the best in the Maldives and the preferred destination of the highest calibre students. 
 
To realize this Goal, the University will: 

 

1. Maximise access and educational opportunity to, remote and international students through 
innovative, flexible and high quality local and distance education. 

2. Provide quality student support and a contemporary and attractive learning environment 
that enhances students’ educational experience.  

3. Systematically review and update education and training programmes to ensure they meet 
the needs of students, industry, the professions and national accreditation so that 
outcomes are progressively improved. 

4. Offer challenging intensive academic courses that combine disciplinary depth with 
interdisciplinary perspectives. 

5. Foster a climate in which teaching is highly valued. 
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6. Encourage developments in programme design, teaching methods and assessment where 
appropriate to deliver excellence in education. 

7. Provide outstanding part-time and flexible programmes through research-active staff to 
high calibre mature students. 

8. Ensure independent professionally-validated student appraisal of all subjects taught in the 
University and use student feedback to improve the quality of teaching and learning. 

9. Review regularly faculty curricula, modes of delivery and assessment to ensure that 
teaching and learning is informed by international best practice. 

10. Use international quality benchmarking and quality assurance in all programme 
development, delivery and assessment. 

 
 
 
Goal 2: Outstanding Research 
 
 

MNU will enhance its local, national and international standing for excellence in research, 
particularly in the areas relevant to the nation. 
 
To realize this Goal, the University will: 
 

1. Respond to the needs of the community and the industry for knowledge and information to 
maximise beneficial social, cultural, economic, environmental and health outcomes.  

2. Attract and retain high quality and motivated researchers and postgraduate students by 
establishing a research environment that is stimulating and provides professional support 
as well as quality infrastructure and equipment. 

3. Establish a research centre. 

4. Develop a commercial arm of MNU to promote research and consultancy. 

5. Be proactive in identifying and informing areas of expertise. 

6. Introduce and upgrade research skills of staff through training and establishing of 
mentoring systems to develop and support new researchers in their research efforts. 

7. Value research output in the reward and recognition system of the University. 

8. Develop external sources of funding to support research activities. 

9. Establish links with industry, government departments and overseas universities to 
encourage joint research.  

10. Establish mechanisms for publishing research. 

11. Maintain research strength across the disciplinary range and encourage interdisciplinary 
research initiatives. 

12. Enhance administrative services and support designed to facilitate research excellence and 
knowledge transfer. 

13.  Increase the number of doctorate programmes as a means of enhancing research 
training. 
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Goal 3: Enhancing the Maldivian Identity 
 
 

MNU will maintain and enhance the Islamic Dhivehi Identity of the University.. 
 
To realize this Goal, the University will: 
 

1. Promote ways in which our Islamic Dhivehi Identity can be made obvious in art, symbol, 
sign , ceremonies and public events. 

2. Establish programmes to promote the University’s cultural tradition among the University 
community. 

3. Recruit faculty and staff who are in support of the mission and philosophy of the University 
and its interaction with the Maldivian intellectual heritage. 

 

 

 

Goal 4: Quality Staff 
 

The University aims to attract and retain talented people who have a commitment to the 
mission and values of the University. 

 
To realize this Goal, the University will: 

1. Increase academic staff with doctorate qualifications to at least 20%. 

2. Enhance the attractiveness of the benefits package for all staff. 

3. Upgrade all teaching staff to at least graduate level. 

4. Formulate a detailed staff development plan and a time-line to achieve these goals. 

5. Provide high quality professional development and support services to assist staff improve 
their teaching skills. 

6. Establish transparent recruitment, transfer and promotion policies and procedures. 

7. Take initiatives to enhance the status of University staff. 

8. Institute a reward scheme for excellent performance. 

9. Enhance the collegiality and teamwork of all staff with appreciative and constructive 
feedback and open, effective and timely communication. 

10. Maintain a safe work environment free from physical and emotional harm. 

11. Enhance the management of human resources and support services. 

12. Encourage self-learning and life-long learning as a necessary and viable form of staff 
development.  

13. Develop library staff and organisation to ensure that Library Services builds on its 
reputation as the premier academic library service. 
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Goal 5: Sustainable Finance 
 

The University will improve its financial sutainability by increasing income generation from 
diversified sources.  

To realize this Goal, the University will: 

1.  Convince the government and the opinion-makers about the usefulness of the university for 
the well-being of the nation. 

2. Diversify funding sources through the establishment of public-private partnership projects 
and establishment of externally funded Chairs. 

3. Establish a cost-sharing mechanism for as many programmes as desirable.  

4. Ensure that faculty/centre funds and resources are both effectively and optimally utilized. 

5. Promote faculty/centre activities to attract funding from non-governmental sources. 

6. Establish procedures to “sell” consultancy services and engage in other enterprise 
operations. 

7. Improve financial planning and resource allocation to meet academic objectives for 
recurrent activities and strategic investment in capital and staff costs. 

8. Develop and establish University’s endowment schemes, investments in shares and 
securities. 

9.  Activate alumni association to make individual donations for earmarked projects. 
10. Seek international funding for Student and staff mobility regionally and internationally. 
 
 
 

Goal 6: Transforming Management 

 

Transform the administrative and managerial culture and processes to enable MNU to be 
effective and efficient. 
 

To realize this Goal, the University will: 
 

1. Review and refine our system of governance, administrative and management systems to 
enhance decision-making and accountability, consistent with the values of the University. 

2. Implement regular financial and management audits. 

3. Review delegation of authority and accountability structures and review and improve 
reporting structures. 

4. Rationalize components and activities across programmes to develop coherences among 
programmes and ensure that institute resources are effectively utilized to support its 
strategic objectives. 

5. Ensure that institute administration is client-focused and highly professional. 

6. Support devolved planning and decision making at all levels, together with overall strategic 
leadership and an effective accountability structure across the University. 
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7. Provide development and training opportunities to administrative staff to assist them in their 
professional development and to improve organizational efficiency and effectiveness. 

8. Groom interested staff with aptitude for leadership positions. 

9. Continually review existing organizational and reporting framework within the University to 
improve efficiency. 

10. Enhance the planning process through more integrated planning and better information 
inputs. 

11 Develop planning of student numbers, staff, research activity, buildings and facilities. 

12. Monitor progress in the implementation of the Strategic, Divisional and Service plans on an 
annual basis and three-year basis. 

13. Take forward the rolling programme of reviews of academic and service divisions and 
faculties and departments. 

14. Provide outstanding services to library users in support of research, teaching, and 
learning. 

15. Endeavour to secure the future of the diverse funding streams which currently support the 
collections, through meeting funders’ targets and through maintaining the visibility of the 
significance and potential of the collections. 

 
Goal 7: Wider Engagement with Society 
 

The University will develop, enhance and sustain mutually supportive relationships with the 
wider community, industry, commerce and the government 
 
To realize this Goal, the University will: 
 

1. Leverage university strengths and resources to find and promote innovative and 
sustainable solutions to national and stakeholder needs and community challenges.  

2. Enhance visibiltiy of MNU strengths by participating in nationally siginificant debates and 
issues. 

3. Foster and reward the application of expertise and knowledge to community issues and 
build up a mechanism to support engagement. 

4.  Identify, develop and reinforce collegial and supportive relationships among MNU  alumni, 
nationally and internationally. 

5. Advance and sustain the University’s interaction with the community through its libraries 
and collections. 

6. Foster structured strategic relationships with specific high schools. 

7. Launch popular short-term community access programmes with open entry. 

8. Create learning partnerships with other regional, national and international tertiary 
education providers and organisations for the mutual benefit of students and staff. 

9. Activate alumni association to enhance engagement with the community.  

10. Seek accreditation of University programmes at overseas institutions. 

11. Promote networking, partnerships and research collaboration with reputed international 
universities. 
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 Goal 8:  Improving our Facilities and Infrastructure 

 

The University will provide an aesthetic amenity with high levels of functionality to promote 
academic enterprise. 
 

To realize this Goal, the University will: 

 

1. Ensure that infrastructural support is provided to cater to high quality teaching with 
particular attention to subject requirements and student needs. 

2. Cater to effective utilization of teaching facilities through better management. 

3. Ensure the provision of an appropriate physical environment suited to the teaching and 
learning needs of the institutes. 

4. Establish schedules, procedures and standards for ongoing development and maintenance 
of physical facilities. 

5. Audit space needs and usage on a regular basis to encourage the most efficient use of the 
physical facilities. 

6. Encourage energy management and environmental awareness throughout the University. 

7. Obtain land and invest on infrastructure consistent with the planned growth of the student 
numbers in Male’ and in all atolls. 

8. Review the quality and current usage of teaching facilities across the University and make 
recommendations on the best use of the available space. 

9. Extend the stock of residential accommodation for staff housing in the interests of 
recruitment and retention of high-quality academic staff. 

10. Continue to develop the capital planning of the University to ensure close alignment with 
academic priorities. 

11. Provide high-quality, modern, and cost-effective IT services and training that supports 
education and research and meets the needs of the University and its members. 

 
 
 
 

Goal 9: Increasing Student Success 

 

Deliver outstanding facilities and services and manage them effectively and responsively for 
the benefit of staff, students and users beyond the University. 

 

To realize this Goal, the University will: 

 

1. Strengthen student support services as a unit or division. 

2.  Provide advisory services for students in relation to jobs, accommodation and such other 
issues. 

3.  Further develop ICT systems in support of student services 

Strategic Plan – Page: 12 



 31 

4.  Provide technology and facilities to support student learning. 

5.  Develop a scholarship policy. 

6.  Provide quality student support and a contemporary and attractive learning environment 
that enhances students’ educational experience. 

7.  Create an environment to facilitate student recreational activities. 

8.  Develop a student advising system. 

9.  Establish a student welfare system. 
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